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B 2025 roaoy HA ®OHE SAMEAJIEHUSA group
KOHOMUKU NPUOPUTETOM CTAHET
NOAAEPXAHUE CTABUJIbHOCTU

TEMIMbl POCTA BBIl UMHONALUUNA NMPUOPUTET

And BPEHOOB B 2025
2024 2025: 2024 2025:

CTumMynmpoBaHme
3,9% 2,5% 8,5% 4,5% Crll poca L{epe3

onTUMarnibHoe

coyeTaHne 6peH,£|,|/|Hra

M :Mp o3 U5, M MpP . 1y
Sctnmauma Group4Media Ha ocHoBe OaHHbIX MoHwuTO PUHra pekiambl B CMU, Mediascope, AHBapb - CeHTAGpb 2024/2023 :: :::.. l:
Mepaua: TB, Paauo, Mpecca, Hapy>kHas peknama. Tun pasMeLleHs: HalMoHanbHOe U NoKanbHoe. Wl



NOTPEBUTEJIN BYAYT BOJIEE group
BHUMATEJIbHO NoOoAXOoAUTb K PACXO4AAM

POCT AOXOOOB a SAMEANEHUE PACXOOOB, POCT CBEPE)XXEHUMA
B HAUAIJIE 2024 K KOHLLY 2024
MpupocT NnokasaTenewn, r/r KPYINHbIE
+7.7% 30% MOKYMKMU
B CpeOHEM Mo perMoHam 25% YEPE3
B Inr 2024 %
lron 5 neT

15% f‘/\\/\/\/\/\
+15% +6.I% 10% \/,\\-/ MoTpe6uTenbeKme 14% 38 7\ 43%

POCT pacxoaoB POCT Mpoaax 5% pacxonel % HeyBepPEeHHbIX
Ha pa3BedYeHns, aBTo (W, r/r) o B 3aBTpa
YOOBOJIbCTBUNA r/r 1 2 3 45 6 7 8 910 M 121 2 3 4 5 6 7 8 910

2023 2024

McTOUHMKM: PoccTaT 2KB'24 1/r, C6epUHOEKC AHB'23 - OKT'24, LIE Poccum aHB'23 - oKT'24. ABTOCTaT CEHT' 24,
onpoc Group4media 26.09.2024.
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TO NOMOXXET PACTM
2025 rony?
LN 7

group



UCTOYHUKU POCTA B AYAUTOPUM group

~

BOIATbIE U AKTUBHDIE
MUJINEHUATDI+

+27% +10% 71%

MOJ1IOAbIE OANHOYHDIE
JOMOXO3SUCTBA

42% x 67% 74%

v

BblLLe 3apnJ/aTa noTpebuTenbckas rOTOBbI JOMOXO3A9MCTB POKyC Ha aKTUBHOE NHTEPECHO
vs 18-25 n 55+ AKTUBHOCTb nepernsaymeaTb noTpebneHmne npo6osatb
VS BCe HaceneHue 3a KayecTBO HOBOE
o\ o
—~ PaclumpeHHoe aapo — 35-55 ~ Anpo — Monopble noan 25-35 o§\$//,"o
—~ CeMeiHoe noTpebneHune —~ MNepcneKTUBHbIE NOTPebUuTenu: :‘—-__/}'//\o

—~ CaMble KpyrHble NoTpebuTenn B KaTeropmuax:

300pOBbE PUHaHCDbI CeMEeWHbIN gocyr

McTouHuKM: Mepenuck HaceneHunsa 2021, LLB Poccunm okT'24, PoccTaT 2022-2023 ., C6epUHaeKc MoTpebuTenbckasd akTUBHOCTb MO KAaTErOpMAM TOBAPOB B pa3pe3e Bo3pacTos, Kantar

«H.Mpo nogen», lpsos 2024, OTC.



UX MEAMANOTPEBJ/IEHMUE OT/IMMAETCHA group
U No KAHAJIAM, M NO NNATOOPMAM

COLL MECCEH[- OHJTAUH ODDJ/IAUH

TB PAANO BUAEO PUTENN PUTEN

OxBat / Hepens CETM )'I'(prl
XBaTHble :

534 J8XB LPNEE 1% s 89% © 84%,

7N

35-54 - W 88% 4+ 90% 83% 66% 83%o

NcTouHunkm: Mediascope, BrandPulse, Mpodunb 2024, Bca Poccua, HaceneHume 25-34, 25-55.
OHnanH putenn = e-com: BrandPulse, Npodunb 2024, Bca Poccus, HaceneHue 25-34, 35-55., BHT «CynepmMapKeTbl oddnamH», oktabpb 2024, Poccuga 100 Tbic.+, 25-35, 35-55



4 I

KPYTNHbLIE TPEHbIl, KOTOPbBIE B/JIUKFIOT group

HA OBPA3 MbILLJIEHUSA

U MEAUMANOBELEHME
\_ %
4 I

POCT PETUOHAJIbHOMU BETEP C BOCTOKA

MOEHTUYHOCTHU

* KtoUYeBoW BUsHec-napTHep

75% - 67%

noaaepPXXMBatoT OTpaXKeHne nonsg A3mm B UMNopTe

permoHanbHoM cneundmKkm ToBapoB B Poccuio

B MapKeTUHIre HaLMoHabHbIX 3a 1nr 2024 1/3

PSIAE Monoaom

O R e ayRuTopMM
N OCOBEHHO aKTyallbHO MOKONEHUA POCCUAH roToBa U XoueT
/I ang 6onee Monoaom Hallyu paboTaTb y a3naTCKUX
ayaguTopum paboTomaTenewm
M EEZ

L s |

NcTouHUKM: [psos 2024,DTC, Tnr 2024 .




MEOAMWAKAHAJDbIL: PASMbIBAHUE FrPAHML group
MEXAQAY KNACCUMECKUMMU U PUTEN1 MEQAUA

PUTENN U KNACCUYECKUE MEAUA CPABHUMBDI NNATOOPMbl OBMEHUBAIOTCH \\
no HEAEJIbHbIM OXBATAM OYHKUMNOHAJIOM

HepenbHbIM oXxBaT MedMa KaHasloB

100

75
50
25
(0]

B Paguo Social Buaoeo OdnamH OHnavH

putenn putenn

‘ Knaccuueckne meama ‘ Oumkutan meama ‘ Putenn meona ABUTO LaModa Ozon x VK NHTerpawumsa

BupoeoneHTta LiveStream

McTouHunkm: Mediascope, TV Index, Poccua O+, Bce 12+, TTVReachPer. TotalChannels. aHBapb- okTa6pb 2024 (01.01.24-27.10.2024). Radio Index, Poccuga 100+, Bce 12+, Reach %, Anpenb —
CeHTa6pb 2024 Crossweb,Poccua 0+, Bece 12+, geckton + Mo6ainn.,AWRPer, AHBapb - OkTa6pb 2024. C 1 aHBaps 2024 gaHHble pacCUMTaHbl C MOMOLLbIO HOBOFO afiroprTMa 06paboTKm
[AHHbIX O MOCELLEHMU OECKTOMHbIX M MOBUbHbBIX BEPCUIN BEG-CTPAHULL PECYPCOB, AOCTYMHbIX B MccrenoBaHumm Cross Web.

OHnanH putenn = e-com: BrandPulse, MNpodunb 2024, Bca Poccug, HaceneHue 12-64., BHT «CynepMapkeTbl odnaiHy», oktabpb 2024, Poccua 100 Thic.+, 12-64



PABOTA CO BCEMU KAHAJTAMM

ANnga CO3AAHUA SODEKTUBHOIO

MEOAMAMUKCA CTAHOBUTCHA
EXXEQHEBHOU HEOBXOAUMMOCTDbIO

Hwn3Kkoe BnuaHme
Bblcokui knatrep

3AMETHOCTb BPEHOB B KATEFOPUMU

BaHHepbl
Ha camTax
[Mpecca
TpaHcm.
_—c Hapy @
TB woy Cou cetn Tlomnck
(]
Paon@ Cash back
Bnorep @
cmc - E-mal Takcu
e

Hw3koe BnusHme
Hwn3kum knatrep

Bbicokoe BAnsiH1e ®
BbICOKWM KNaTTep  YMaKoBKa
Mpamoe TB
bpeHaa
OddnanH noskxa
y Cemba/npy3sbs
Bupeo- OHMalH cTaTbu
TS gL MpopaseuCHeLmanmcT
MapkeTnnenc e
Cant 6peHaa
MNpPo6HMK

MpunoxkeHwe 6peHaa

Maccoeble. BoicTpas
OHNaH LwAYEePONPUATUS AcgraBKa
% KnHoTeaTpbl
6XB Bbicokoe BnusiHue
Konnabopauns

Hun3kmm knatrep

® bBpeHa/ npoayKT
PexkomeHpauvg
Putenn
Mepguna

@® KoHTeHT

BJIMSAHUE HA NMOKYINKY

group

Group4Media 6a3a
nccnegoBaHum
mPower, 2022-2024.



POCT LUOPOBOI'O BUAEOKOHTEHTA — group
KNIOM\EBOU MEAAMA TPEHAI B MUPE

MHAYCTPUA MAET 3A ULUDOPOBLIM BUAEO 4. pOCT AyautTorPumu
U YACTOTDI

PocTt Mmegma 7 z% +2% /|
MHBECTULIMIN 82 5%
B MUpe, 2024

Pe, o OxBaT BMOEOCEPBNCOB B HeEOENIO

MMWPOBOTro TpaduKa

6yaoeT NpUXoauTbCs %
-|-'|G% .|.20% _l_'lz% Ha uMbpPOBOM BUOEO + 46

KOHTEeHT B 2025

. YacTtoTa nosnib3oBaHMA
LinppoBoe Social Connected T

BMOEO BMOEO TV

McTouHmK: SensorTower 2024, Youtube, Y pulse, Advertising Bureau Video Ad Spend and Strategy Report, 2024, Cisco.
Crossweb, Poccusg 0+, Bece 12+, peckton + Mo6ann., AWRPer, Frequency. AHBapb - OKTa6pb 2023/2024
C14aHBapa 2024 gaHHble pacCUYUTaHbl C MOMOLLbIO HOBOMO afifropUTMa 06paboTKM AaHHbBIX O MOCeLLEeHUN OECKTOMHbIX U MOOUbHBIX BEPCUM BED-CTPaHML, peCypPCOoB, LOCTYMHbIX B MccnepoBaHmum Cross Web.



group

MEHAETCH ®OPMAT BUAEOCMOTPEHUSA

KOPOTKO

>5,Q% Senz gen ¥ peanowraer OPArMEHTALMSA
BEHUMAHNNG
EBICTPO @ K KOHTEHTY

85% YCcKopsaoT BUOeoO

Ha YouTube*

HECKOJIbKO

44% GenZ ogHOBPEMEHHO cMoTPST/
CNyLUAOT Pa3HbI KOHTEHT

McTouHumk: SensorTower 2024, Youtube, Y pulse, Advertising Bureau Video Ad Spend and Strategy Report, 2024.



HETEPNEMMUBOCTD: NMNIOAUN XOTHAT group
NMNOJIYMATD BbICTPbIE U NPOCTDLIE PELLEHUA

-..:\'/l

7’/‘\“‘\

YNPOLLAIOT CAMM XAOYT NOMOLLUb U YOOBCTBO
OT BPEHOOB OT CEPBUCOB
o P 0
x2
55% & 68% L44% 2.
NLLYT 6b|Cpr|e n 6onee MPWBETCTBYIOT 0By4YatoLLmMM gogggglgn%eﬁgﬁ;iBeﬂiTqbnMyiqSJOeprg%Llilmbﬁa
PNCKOBaHHbIE Crnocoobl KOHTEHT OT ObpeHaoB
pPelWwnTb BaXXHble 3aa4l

o
PeneBaHTHO ON4 Cbl/l HaHCOB,

obpa3oBaHMg, 300POBbA aenernpyroT cpaBHeHMe
M Bblbop 6peHaoB U akumn N

McTouHuK: Life Trends 2024 Accenture, HADW



TEXHOJIO'MA — ELLLE OAVUH UHCTPYMEHT group
AN9 BbiICTPbIX PELULEHUMU

MOJIOAOE NOKOJIEHUE OCBAUBAET UM
PA3BJIEKAEMCH
" MPOBYEM HA NPOABUHYTOM YPOBHE

OYHKLIUN U NMPUBDbIYKA

3 Bce B Monogabte

I
Y

g*f 0 OOHO3HAYHO rOTOBbI
-J‘ 50 x nonpo6boBaTb HOBbIM 6peH[,
—

/ T; 20 pekoMeHaOoBaHHbIM NI
- =F

r’: 30 BMECTO NMpuMBbIYHHOIO
- 20
10
0 O

CyuTatoT Uto M okaxkeT

51% NMo3nNTMBHOE BITMAHME Ha

NX XXN3Hb (Vs. 30% 1 MeHee
B3pOC0€ NOKONEHME)

|
"L

YaT-60Tbl
Co3paHune

[onocoBom
MOMOLLHUK
Henpocetn
doTo
pacrio3HaBaHue
KOHTEHTa
YMHbIN goM

NcTouHuK: BLIMOM. NI: Ball HOBbIM NyYllmnii apyr? dekabpb 2024, Nielsen FMCG 2025. Kak M3MeHUTca nokyrnaTenb, bpeHabl U putein B Byayliem rogy? Hoabpb 2024,
AKoB 1 MNapTHepbl. HoBoe poccuickoe obLLEeCTBO: FpaXkaaHe U MCKYCCTBEHHbIN MHTeNneKT, ABryct 2024



TEXHONMNOINMu U AAHHDBIE NMOMOIYT group
BPEHAAM PACTUTDb NPOAYKTUBHOCTDb B MEAMA

Al SQKOHOMMUT PECYPCbI STABLE ID PACTUT OTOAYY

U OTKPDbLIBAET HOBDIE OT MEOMUA NO BCEN BOPOHKE
BO3MOXXHOCTHU

. OXBATHbBIE MEOMA
SKOHOMUSA MHBECTULNIN
38% B Mpecu>eH +.I.I.4%

npuv nomoLwm Al

POCT KOHBEPCUMU
nocne onTuMmsaumm
SKOHOMMUSA BpEMEHMU TB pa3smelleHus
65% Ha gaTa aHaNUTUKY O

precision cerMmeHToB

(o)
+17%
X2 5 HOBbIX CErMEHTOB C MEpOPMARC npupocT 6a3bl
° BbICOKOIM KOHBEpPCUEN

MEOVA rmokynaTenemn
group™

McTouHmk: GroupM co-pilot experience, 2024. OnbiT Group4media , Poccmna 2023.



TAKYTO NOMOXET BPEHAAM PACTN? group

AyantTormum

*+  CMOTpEeTb Ha NOKOSTIEHYECKMM
pa3pbiB ayanTOpPUIA

« CMeno paclunpsaTb ayanTopmm

*  YyuTblBaTb OCOBEHHOCTU
MX NoTpebneHna

LUMWOPOBOE BUAEO

e ApanTtum POBaTb KOHTEHT

*  WpaTn 33 aygutopuen
Ha BUOeonnathopMbl

PErMOHDI

*  /ckaTb BO3MOXXHOCTU POCTa
B permoHax

« [lpuMepaTb Ha cebga a3naTcKkme
TpeHObl — social commerce

HETEPIMNMEJINBOCTD

« [pwxoauTb Tyda, roe ayauntopusa

peLllaeT CBOWM 3a4a4M (Imonopexb)

« Co30aBaTb CBOM KOHTEHT, YTOObI

MNoMoraTb JIKOAM peLlaTb

C/1IOXXHble 3aa4YN (bunHaHCHhI,
300poBbe, 06pa3oBaHMe)

KAHAIJbI

« AKTUBMPOBATb BCE KaHasbl
anga (He Tonbko Meamna)
Ona co3gaHna MakCUMarbHO
2PPEKTUBHOIO MegmamMmKca

TEXHOJIOI'MMA

« Wcnonb3oBaTtb N
N TEXHOMNOIMMYHbIe peLleHns
Ona pocTa bmsHeca, paboThbl
c ayantopmemn
N 3dPeKTNBHOCTM Meagma
pa3mMelleHmnsa



Bbi3OBbI 2024 CTAHYT
ELLLE AKTYAJIbHEE B 2025

BbICOKUMA BbICOKA4
KNNATTEP UMHONauug:

+13% r/r B

group

HEXBATKA
UHBEHTAPH

CTraTyc pacnpogaHHOCTU MHBEHTapS

5 4% LUndposble KaHanbl

Hapy)xHaqa peknamMa

TB adpumpa 3aHATO Panuo

TonM-15 peknamogartenamMmm

s s 4
l I

e\

o,
30% Ha 1 nekabpa 2024
100
10-15%
15-25%
15-20%
0
B Pagno HapyxHasa LindpoBble Putenn
peknama Medma Meama

NCTOUHMK: MHPNAUMA — olleHKa Group4Media, Hoa 2024. *NMPOrHo3Hble 3HaYeHUA YKa3aHbl 419 FOA0BbIX CAE0K, PacnpoAaHHOCTb MHBeHTapa — oueHka Group4Media, 01.12.24
Mediascope, TV Index, Poccuga O+, Bce 12+, VAvVReach000, TTVAvReachPer, TTVReachO00, TTVReachPer, TTVATV. TotalChannels. AHBapb-OKTa6pb 2023/2024



4YTObBbl MTOMOUYb BPEHAAM PACTMU B 2025, group
Mbl MHBECTUPYEM B...

NIOAEN TEXHOJTOINMU NMNAPTHEPCTBA

Al




NMPOrHO3 PA3BUTUSA
PEK/IAMHOI'O PbIHKA




B 2025 PEKJ/IAMHbIU PbIHOK MPOAO/IMXUT
POCT, HO SAMEAJIUTCA

group

ANVHAMMKA PbIHKA 3ATPATbI HA PEK/ITAMY
Mnpg py6. 6e3 HAOC

2000
1657
2024 | 2025
o o Putenn
%o %o
+ + 65
O
510]0)
TeMnbl pocTa pblHKa B PO cxoXkun ¢ gpyrmmMm ctpaHamm BRICS 0 8
AT, ISR, [BIRE BT ) 2021 2022 2023 2024f 2025f
MenmamMmke Bnmxke K CTPYKTYPe KMTaMCKOro pbiHKa,

4eM 3aragHblX CTpaH.

TB mLlndpoBble kKaHanbl B Putenn-megma mOOH mAyamno M[lIpecca

McTouHumK: oleHka Group4Media, Hoabpb 2024. LindpoBble KaHambl BKAOYatOT BpeHanpoBaHHYyo peknamy (6aHHepsbl, BUaeo), performance (paid search, CPx, video)
HoBble undpoBble HanpasneHua (Digital Audio, MHGAtOaHCEepPbI), PUTenn Meama y4nTbiBaeT 06beMbl peknaMbl Ha MapKeTnnemncax u B Ecom.




BCE MEAMUA COXPAHAT group
BOJIEE CAEPXXAHHDIU POCT

LUMDPOBbBIE PUTEW/T  HAPY)XXHA4
KAHAJIbI MEOMA PEKNAMA Ayavo NPECCA uToro

2025 vs 2024 23% 25% 62%  29%  24% 5% 36%

McTouHMk: oleHKa Group4Media, Hoabpb 2024. LindpoBble KaHasbl BKIOYAOT OpeHaMpoBaHHY o
peknamy ( 6aHHepbl, BUAeo), performance (paid search, CPx, video)

HoBble undpoBblie HanpaBneHus (Digital Audio, MHGNO3HCEpPLI), PUTenn Meama y4mTbiBaeT 06beMbl
pekiaMbl Ha MapKeTnnencax n B Ecom.



O BO3MOXXHOCTAX s
POCTA B 2025

Mapusa Konocosa
[eHepanbHbIM OUPEKTOP
| Group4Media \
: | , : .




